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Abstract




places.	Third	places	 can	be	an	 integral	part	 of	
regional	 activation,	 especially	 for	women	who	
have	been	 on	 a	 career	 break.	This	 is	 because	
third	places	 can	provide	 them	with	 their	 first	
opportunities	for	regional	activation.	
　The	 research	questions	 in	 this	 paper	 are	 as	
follows:
RQ1	 How	were	 the	 third	 places	 that	 have	
continuity	established?




　This	 paper	 selects	 two	 third	 places	 and	
introduces	 their	histories,	 roles,	and	effects.	The	
major	findings	are	as	follows:
　1)	 The	 founders	 of	 the	 third	 places	 have	 a	
sense	of	ownership	and	work	together	with	
various	local	stakeholders.
　2)	 The	third	places	 function	as	 the	hub	of	 the	
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　3)	 The	 third	places	have	 the	effect,	especially	
for	women,	of	 initiating	 interest	 in	regional	
activities	and	improving	their	self-efficacy.
　On	the	basis	of	 these	 findings,	 it	 is	 suggested	
that	we	 should	 understand	 the	 importance	 of	
cooperation	with	 local	stakeholders	 to	create	 the	
continuous	and	effective	third	places	that	function	
as	the	hub	of	local	communities.
Keyword: third place, local community, regional 
activation, career development
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starbucks.co.jp/press_release/pr2016-1526.php（2016 年 8 月 18 日アクセス）
2）	 エコッツェリア協会ホームページ（2016）「エコッツェリアの活動　3 ＊ 3LABO（さんさんらぼ）」　http://www.ecozzeria.jp/
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